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ᵣ  

ױ ҉ Ὲ 2015 ῤ ȁ ҍ№

̆ ⌠Һ Ҋ̔ 

̂ѿ̃ ῤ ᵣ ’ Ȃ ῤ ᵬ

҉ Ὲ ⱴȂ ῒז ̆ Һ 2015

ԍ 2014 ₮ ԅ Ҋ Ȃ 

̂ԋ̃ ῤ ᵣ ’ Ȃ 99.51% Ὲ ₮ΐԅ

̆ 0.3% Ὲ ₮ΐԅ ץ̆ 0.19% ҉ Ὲ

Ȃ῍ 8 ҉ Ὲ ῤ Ҭ₮ΐԅ ̆ῒҬ Һ 6

̆ Һ 2 Ȃ 8 ҉ Ὲ №≢ ̔̂ 600093̃ ᴍȁ̂ 600403̃

ȁ̂ 600423̃ ᴍȁ̂ 600891̃ ȁ̂ 601118̃ ȁ̂ 603227̃

ȁ̂ 000693̃ ȁ̂ 000798̃ Ҭ ҙ̆ 2014 ⁞ ԅ 2

Ȃ 

̂҈̃ ῤ Ȃ ̆҉ Ὲ

ῤ ҉ ԅ ѿ ῒ̆Ҭ҉֜ Һ ҉ Ὲ ԍ

ԅ ҉ᴰ ̆ ҉֜ ῤ Ḥ

ῃ ԍῒז Ȃ 

̂ ̃ ῤ ‰ Ȃ ᴑҙץ ֟ ҙ

῀ ᵬҹ ‰̆ ₃ ҉ Ὲ ԅῒז ‰̆ΐᵣ ≠ ȁ

‪≠ ̆ 2014 ⁞ ԅ 17 ȂῒҬ ҉ץ99% Һ ҉ Ὲ

ԅ ֟ ץ ҙ ῀ ᵬҹ ᴇ ‰Ȃ 

̂ԓ̃ ῤ Ὲ ‰ Ȃ Һ

Һ Ὲ Ҭ ֟ ╠≠ ᵬҹ Ⱶ ‰ Ὲ

̆ ҉ ῤ ᴇ ҉ Ὲ ԅ 50%Ȃ ̆

҉ ң ‰ Ὲ Ӟ ֟ 1% ╠≠ 5%ᵬҹ
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ΐᵣ ‰̆ ֟ 0.5% ╠≠ 3%ᵬҹѿ ΐᵣ

‰̆ ԍ׃ ѿ ӊ Ȃ 

Ҭ ⇔ҙ Ὲ ↕ ֟ ҙ ῀ᵬҹ Ⱶ

‰̆ ҉ ῤ ᴇ Ὲ Ӟ ԅ 50%Ȃ ̆

֟ ᵬҹ ‰ Ὲ ֟ 1%ᵬҹ ΐᵣ

‰̆ ֟ 0.5%ᵬҹѿ ΐᵣ ‰̕Ҭ Ὲ ҙ

῀ᵬҹ ‰ Ὲ ҙ ῀ 1%ᵬҹ ΐᵣ ‰̆ ҙ

῀ 0.5%ᵬҹѿ ΐᵣ ‰̕⇔ҙ Ὲ ҙ ῀ᵬҹ ‰

Ὲ 5%ᵬҹ ΐᵣ ‰̆ 1%ᵬҹѿ ΐᵣ

‰̕ ԍ׃ ѿ ӊ Ȃ 

̂Έ̃ ҉ Ὲ ΐᵣῤ ’ Ȃ2015 Ⱶ

ΐᵣῤ Ὲ ῍ 297 ̆ Ⱶ ΐᵣῤ Ὲ

῍ 480 ̆ ԍ 2014 Ⱶ ῏ 68 Ⱶ

99 Ὲ ԅ Ȃ̓̀ 22 ҉ Ὲ ԅ Ⱶ

̆ῒҬ Һ 7 ȁ Һ 5 ȁҬ 5 ȁ⇔ҙ 5

Ȃ ̆῍ 15 ҉ Ὲ ԅ Ⱶ ̆ῒҬ Һ

5ȁ Һ 7 ȁ⇔ҙ 2 ȁҬ 1 Ȃ׆ ῤ ̆

Ὲ ⌠ԅ ̆Ӟ ѿ֓Ὲ Ȃ  



҉ Ḥ Ḥ Ὲ                  2015 ҉ Ὲ ῤ └ ᴇ ҍ№  

3 

ѿ  2015 ῤ ’№  

҉ Ὲ ῤ └ ̆ ҉

Ὲ ⱴ ῤ Ӟ̆ ⱴ ῤ Ḥ Ȃҹԅ

҉ Ὲ ῤ ῏ ’̆ ױ 2015 ҉ Ὲ ῤ Ḥ

ԅ ҹ ҍ№ ⱬ̆ ҹ ᴨ ῤ Ḥ ᶫ

Ȃ 

ѿ  ᵣ ’  

2016 4 30 ̆ ң ├֜ ĺĺ҉֜ ֜ ῍

2632 ҉ Ὲ ԅ 2015 ῤ ̆Ҋ ׆≢№ ȁ

ץ ҙ ҈ҩ ҍ№ Ȃ 

1ȁ ’ ҍ  

2009 ҉֜ ֜ ҉ Ὲ ῤ ץ ̆

҉ Ὲ ᵬȂ ץ ₮̂ 1.1̃̆

ԅ ҉ Ὲ 2009׆ 1108 ⱴ⌠2015 2632 ̆

1.5Ṑ̕ ῤ ҉ Ὲ ῃ ҉ Ὲ

Ӟ ׆̆ 2009 64.5%҉ ⌠ԅ 2015 82.3%Ȃ 

̆ 2009 ץ ̆ῤ Ḥ ⌠ԅ ҉ Ὲ

Ȃ ῤ ⱴ ̆2015 ҉ Ὲ

ԅῤ ᴇ Ὲᴧ ԅ ᴇ Ȃ 
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1.1 2009-2015 ҉ Ὲ ῤ ’ 

2ȁ ҉ ҍ№  

╠Һ №ҹ ̆ Һ ȁҬ ȁ⇔ҙ ץ ҈ Ȃ

҉֜ ҉ Ὲ ῃ ҹҺ ̆ ֜ ҉ Ὲ ↕№ҹҺ ȁҬ ץ

⇔ҙ Ȃ ҈ Ὲ ῤ ῏ └ ̆

ῤ ῏Ḥ ̆ ҈ ῈᴧῈ

Ȃ 

ױ 2015 2632ᴍῤ Ὲ ҉

№ ̂ 1.1 Ȃ̃׆Ҋ 1.1 ץ ₮̆ ֜ ҈ҩ

Ὲ ̆ ԅ 95%̆ Һ ȁҬ ⇔ҙ №≢ҹ

98.95%ȁ97.84% 94.66%̆ Һ ↕ Ҍ ῒ̆ ᶛֽҹ 83.09%Ȃ 

1.1 2015 ῤ  

֜  

҉֜  ֜  

Һ  

̂1100 ̃ 

Һ  

̂478 ̃ 

Ҭ  

̂786 ̃ 

⇔ҙ  

̂506 ̃ 

’         

 914 186 473 5 769 17 479 27 

ᶛ 83.09% 16.91% 98.95% 1.05% 97.84% 2.16% 94.66% 5.34% 

̆ ױ ԅ 2014-2015 ҩ ҉ Ὲ ῤ

0 1000 2000 3000

2009

2010

2011

2012

2013

2014

2015

64.5%

68.4%

78.7%

89.9%

88.7%

94.4%

82.30%

Ὲ

҉ Ὲ

2870

2735

2628

2497

2344

2064

1718
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’̂ 1.2̃̆ Ҭ׆ ױ ץ ₮̆ ԍ 2014 ̆ Ҭ ҍ

⇔ҙ ῤ №≢ 97.50% 89.70%҉ 97.84%

94.66%̆ ᶛ ԅ ̕ Һ Ҋ ԅ 0.05%̆ ᵖׅḠ

ᶛ̕ Һ ↕Ҋ 2014׆̆ 92.3% 2015 83.09%̆

Ҋ ԅ 9.21%Ȃ 

 

1.2 2014-2015 ҉ Ὲ ῤ ’  

ױ 2014-2015 ҉ Ὲ ῤ ҍ҉ Ὲ

№ ԅ ̂ 1.2 Ȃ̃ 

Ҋ׆ 1.2 Ҭ ץ ₮̆ ԅ Һ ̆ῒז ҉ Ὲ 2014

ⱴȂῒҬ Һ 50 ̆ Ҋ ԅ 55ᴍ̆

₮ Ҋ ̕ Һ ҉ Ὲ ⁞ ԅ 2 ̆ Ӟ⁞

ԅ 2ᴍ ⁞̆ ҉ Ὲ ⁞ Ҭ̕ ҉ Ὲ

ҹ 57 ̆ ԅ 40ᴍ̆ ԍ ҉ Ὲ

̕⇔ҙ ҉ Ὲ ҹ 50 ̆ ҹ 70ᴍ̆

ԅ ҉ Ὲ Ȃ 

 

 

75.00%

80.00%

85.00%

90.00%

95.00%

100.00%

Һ Һ Ҭ ⇔ҙ

92.30%

99%
97.50%

89.70%

83.09%

98.95%
97.84%

94.66%

2014 2015
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1.2 2014-2015 ҉ Ὲ ҍ҉ Ὲ ῤ №  

 2014 VS2015  

 
҉ Ὲ   

Һ  50 -55 

Һ  -2 -2 

Ҭ  57 40 

⇔ҙ  50 70 

3ȁ ҙ ҍ№  

ᴪ 2012 ḱ ȇ҉ Ὲ ҙ№ Ȉ ҉ Ὲ № ԅ 19

ҩ ȁ90ҩ Ȃ ױ 19ҩ 2015 ῤ

⅞№ ̂ 1.3 Ȃ̃ 

׆ 1.3 ץ ₮̆ ╠ԓ ҙ№≢ ̔└ ҙȁḤ ᴰ

ȁ ᴆ Ḥ Ⱶҙȁ ҙȁ ֟ҙȁ֜ ȁדỮ

ҙȂ׆ ҙ ҉ Ὲ Ҍ̆ ׆ ҍ ₃Ӎ

Ȃ 

1.3 2015 ῀ ҉ Ὲ ҙ№ ’ 

ҙ ҉ Ὲ   ῃ  

└ ҙ 63.98% 1704 64.74% 

Ḥ ᴰ ȁ ᴆ Ḥ Ⱶҙ 5.68% 153 5.81% 

ҙ 5.31% 137 5.21% 

֟ҙ 4.62% 119 4.52% 

֜ ȁדỮ ҙ 3.06% 77 2.93% 

ⱬȁ ⱬȁ ֟ ᶫ ҙ 3.16% 76 2.89% 

ҙ 2.68% 71 2.70% 

ҙ 2.74% 70 2.65% 

ҙ 1.83% 48 1.82% 

῾ȁ ȁ ȁ ҙ 1.50% 40 1.52% 

ȁᵣ ӏҙ 1.32% 35 1.33% 

≠ȁ Ὲ῍ ҙ 0.98% 26 0.99% 

Ⱶ Ⱶҙ 0.94% 25 0.95% 
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ҙ ҉ Ὲ   ῃ  

 0.82% 18 0.68% 

Ⱶҙ 0.70% 18 0.68% 

ᵟ ҙ 0.36% 7 0.27% 

ᴪ ᵬ 0.27% 7 0.27% 

 0.04% 1 0.04% 

Ⱶȁḱ ῒז Ⱶҙ 0.00% 0 0.00% 

̆ ױ 2014-2015 ҉ Ὲ ῤ № ҙ ԅ

̂ 1.4 Ȃ̃ 

׆ 1.4Ҭ ץ ⌠̆ ԍ 2014 ̆ ҙ 2015

ֽ̆ 6ҩ ҙ ₮ Ҋ №̆≢ ҙ̂ -2.14%̃ȁ

֟ҙ̂-7.03%̃ȁ֜ ȁדỮ ҙ̂-1.28%̃ȁ ≠ȁ Ὲ῍

ҙ̂-3.70%̃ȁ ̂-14.29%̃ ץ ᵟ ҙ̂-22.22%̃Ȃ 

1.4 2014-2015 ҉ Ὲ ῤ  

2014 -2015   

ҙ   

└ ҙ 205 13.68% 

ҙ -3 -2.14% 

֟ҙ -9 -7.03% 

Ḥ ᴰ ȁ ᴆ Ḥ Ⱶҙ 35 29.66% 

ⱬȁ ⱬȁ ֟ ᶫ ҙ 0 0.00% 

֜ ȁדỮ ҙ -1 -1.28% 

ҙ 8 12.70% 

ҙ 7 11.11% 

ҙ 7 17.07% 

῾ȁ ȁ ȁ ҙ 2 5.26% 

ȁᵣ ӏҙ 10 40.00% 

≠ȁ Ὲ῍ ҙ -1 -3.70% 

Ⱶ Ⱶ  3 13.64% 

 -3 -14.29% 

ᵟ ҙ -2 -22.22% 

Ⱶҙ 4 28.57% 

ᴪ ᵬ 4 133.33% 

 0 0.00% 

Ⱶȁḱ ῒז Ⱶҙ 0 0.00% 






















































































